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Big Data Analytics 
The original slogan for Apple was “Think Different”. Although it has now changed, their approach for big data follows the same slogan. Regardless of the fact that Apple is the most profitable technology company in the entire world, there was a great need for the company to play catch-up with Big Data. Traditionally, the company would employ excellent persons for design and aesthetic to produce system that would meet the expectations of other people. However, their competitors for instance Google would make use of data to tell how people were using the system. It is this completion in the market industry that made Apple to shift to Big Data. 
Today the company has greatly advance in the use of Big Data even more than some of the competitors who had started earlier. Noting that the company enjoys a wide mobile market across the world with millions of users, they have been encouraging and promoting development of apps that allow monitoring and data sharing by the users. A good example of in this venture is the recent partnership where Apple signed a deal with IBM with an intention of developing apps that are related to health. There are also many other applications that the company has targeted on industries such as banking and insurance industry and air travel industry, that the company has entered into a partnership with IBM to enable its users to analytics. 
There is a high chance that the launch of Apple watch will quicken the process in a manner that can be termed as a dramatic fashion. The watch has numerous sensors that will enable it to collect a wider variety of data since it has been designed to be worn the whole day and can even analyze more personal data. 
Apple has positioned itself as one of the best Big Data enablers in the lives of other people. Although the company has always kept their success in product design as a secret, it is evident that Big Data plays a key role in attaining the success (Hwang & Chen 2017). Data is usually collected on where, how, and when its products are used. Some of the most common products include computers, smart phones and the recently launched watches. There is therefore need to determine when to input new features, the way in which their operations can be tweaked in order to provide the most logical and comfortable user experience. Apple also offers productivity solutions and cloud-based storage for business use and for consumer use. 
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